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DEPARTMENT OF MANAGEMENT STUDIES
COURSE OUTCOMES                                    
 Subject Name: Management Concepts & Processes (New)
 Subject Code:  576111(76) 
 At the end of this course, the student will be able to 
	CO
	Description
	Cognitive Level

	CO101.1
	Explain and demonstrate the practical application of management concepts and functions in real-world business scenarios.
	Understand & 
Apply

	CO101.2
	Compare and evaluate qualitative and quantitative approaches to planning and forecasting for effective decision-making.
	Analyze & Evaluate

	CO101.3
	Assess the theories of organizing and motivation and apply them to dynamic business environments.
	Evaluate & Apply

	CO101.4
	Utilize key terminologies and frameworks to develop strategies for staffing, directing, and coordinating business activities.
	Apply & Create

	CO101.5
	Identify and implement appropriate controlling techniques to enhance organizational efficiency.
	Apply


DEPARTMENT OF MANAGEMENT STUDIES
COURSE OUTCOMES                                    
 Subject Name: Quantitative Techniques in Management (New)

 Subject Code:  576112(76) 
 At the end of the course, the student will be able to 
	CO
	Description
	Cognitive Level

	CO102.1
	Explain the fundamental concepts of business mathematics and demonstrate their practical applications in business decision-making.
	Understand & 

Apply

	CO102.2
	Interpret and analyze statistical tools using measures of central tendency and dispersion to evaluate business data.
	Analyze & Evaluate

	CO102.3
	Utilize probability concepts and theoretical distributions to assess business uncertainties and risk factors.
	Evaluate & Apply

	CO102.4
	Examine and apply appropriate statistical tools to address and solve social research problems effectively
	Analyze & Apply

	CO102.5
	Enhance decision-making capabilities by selecting and implementing suitable forecasting techniques
	Evaluate & Apply


DEPARTMENT OF MANAGEMENT STUDIES
COURSE OUTCOMES                                    
 Subject Name: Behavioral Science (New)

 Subject Code:  576113(76) 
 At the end of the course, the student will be able to 
	CO
	Description
	Cognitive Level

	CO103.1
	Describe and illustrate various models of human behavior in organizational settings.
	Understand & 

Apply

	CO103.2
	Explain individual dynamics and assess their impact on workplace behavior and performance.
	Understand & Evaluate

	CO103.3
	Examine and critically analyze interpersonal and intrapersonal processes influencing organizational effectiveness.
	Analyze & Evaluate 

	CO103.4
	Develop strategies for effective group and team building to enhance collaboration and productivity.
	Create

	CO103.5
	Implement the concept of transactional analysis to address contemporary workplace challenges.
	Apply


DEPARTMENT OF MANAGEMENT STUDIES
COURSE OUTCOMES                                    
 Subject Name: Managerial Economics (New)

 Subject Code:  576114(76) 
 At the end of the course, the student will be able to 
	CO
	Description
	Cognitive Level

	CO104.1
	Explain fundamental concepts and principles of managerial economics, including theories of profit, and apply them to business decision-making.
	Understand & 

Apply

	CO104.2
	Analyze the concepts of demand and supply to enhance strategic business decisions.
	Analyze

	CO104.3
	Utilize cost and production function theories to optimize resource allocation and operational efficiency.
	Apply

	CO104.4
	Assess price-output determination across different market structures and evaluate their impact on business performance.
	Evaluate

	CO104.5
	Demonstrate comprehension of national income concepts and macroeconomic factors affecting business environments.
	Understand


DEPARTMENT OF MANAGEMENT STUDIES
COURSE OUTCOMES                                    
 Subject Name: Managerial Communication (New)

 Subject Code:  576115(76) 
 At the end of the course, the student will be able to 
	CO
	Description
	Cognitive Level

	CO105.1
	Explain key principles of business communication and determine the most effective messaging strategies for various business contexts.
	Understand & 

Evaluate

	CO105.2
	Develop and enhance written communication skills for professional and business settings.
	Apply

	CO105.3
	Design structured communication frameworks to improve presentation and public speaking skills.
	Create

	CO105.4
	Demonstrate critical thinking, active listening, and conversational skills in group discussions and interviews.
	Apply

	CO105.5
	Examine ethical and cross-cultural communication challenges within organizational contexts and apply appropriate solutions.
	Analyze & Apply


DEPARTMENT OF MANAGEMENT STUDIES
COURSE OUTCOMES                                    
 Subject Name: Accounting for Managers (New)

 Subject Code:  576116(76) 
 At the end of the course, the student will be able to 
	CO
	Description
	Cognitive Level

	CO106.1
	Explain fundamental concepts, conventions, and the scope of Financial Accounting, and apply the accounting equation to business transactions.
	Understand & 

Apply

	CO106.2
	Prepare Journal, Ledger, Trial Balance, and Financial Statements (Profit & Loss Account and Balance Sheet) in compliance with Schedule VI of the Companies Act, 1956.
	Apply

	CO106.3
	Describe the concepts and importance of Cost Accounting, and apply inventory valuation methods (FIFO, LIFO, WAM) and stock estimation techniques (EOQ).
	Understand & Apply

	CO106.4
	Apply costing methods like Process Costing and Contract Costing to determine costs and analyze profitability in various business contexts.
	Apply & Analyze

	CO106.5
	Utilize costing techniques such as Marginal Costing, Standard Costing, and Absorption Costing for financial decision-making and business strategy formulation.
	Apply & Evaluate


DEPARTMENT OF MANAGEMENT STUDIES
COURSE OUTCOMES                                    
 Subject Name: Business Law (New)

 Subject Code:  576117(76) 
At the end of the course, the student will be able to 
	CO
	Description
	Cognitive Level

	CO107.1
	Examine the nature and key terminologies of the Indian Contract Act and apply the principles of special contracts in business scenarios.
	Apply

	CO107.2
	Demonstrate knowledge of court procedures under the Consumer Protection Act and assess the implications of patent laws.
	Evaluate

	CO107.3
	 Interpret and analyze the key provisions of the Partnership Act and their applicability in business operations.
	Analyze

	CO107.4
	Explain the fundamental features and regulatory framework of the Companies Act and apply them in corporate governance.
	Apply

	CO107.5
	Demonstrate a comprehensive understanding of the Negotiable Instruments Act and the Information Technology Act, highlighting their significance in legal and digital transactions.
	Analyze


DEPARTMENT OF MANAGEMENT STUDIES
COURSE OUTCOMES                                    
 Subject Name: Business Ethics & CSR (New)

 Subject Code:  576118(76) 
 At the end of the course, the student will be able to 
	CO
	Description
	Cognitive Level

	CO108.1
	Explain the concept of Corporate Social Responsibility (CSR) and analyze its role in addressing societal and business challenges.
	Analyze

	CO108.2
	Examine issues related to consumer exploitation and unethical business practices, and propose effective measures to mitigate them.
	Analyze

	CO108.3
	Assess the significance of corporate citizenship in addressing human rights violations and environmental sustainability.
	Evaluate

	CO108.4
	Analyze the principles and relevance of business ethics and values, including managerial ethics, corruption, and factors influencing ethical decision-making.
	Analyze

	CO108.5
	Evaluate the contributions of NGOs, ombudsman, and international trade in facilitating CSR initiatives and formulate strategies for their effective implementation.
	Create


DEPARTMENT OF MANAGEMENT STUDIES
COURSE OUTCOMES                                    
 Subject Name: CAM Lab & Viva (New)

 Subject Code:  576121(76) 
 At the end of the course, the student will be able to 
	CO
	Description
	Cognitive Level

	CO109.1
	Identify key components of computer systems, operating systems, and peripheral devices.
	Remember

	CO109.2
	Demonstrate proficiency in using MS Office tools and basic SQL commands for data handling.
	Apply

	CO109.3
	Develop basic HTML web pages and illustrate the use of browsers and search engines.
	Create

	CO109.4
	Analyze computer network topologies and protocols used in business environments.
	Analyze 

	CO109.5
	Evaluate the use of computers in business applications such as e-commerce, accounting, and m-commerce.
	Evaluate 


DEPARTMENT OF MANAGEMENT STUDIES
COURSE OUTCOMES                                    
 Subject Name: Business Case Analysis Lab & Viva (New)

 Subject Code:  576122(76) 
 At the end of the course, the student will be able to 
	CO
	Description
	Cognitive Level

	CO110.1
	Explain the structure and components of a business case in various management domains.
	Understand

	CO110.2
	Analyze real-world business cases using relevant data and conceptual frameworks.
	Analyze

	CO110.3
	Collaborate effectively in teams to investigate and solve cases.
	Apply

	CO110.4
	Create structured written reports and deliver oral presentations based on case analysis.
	Create

	CO110.5
	Evaluate ethical and contextual factors impacting managerial decisions in case scenarios.
	Evaluate


